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The problem

How do we track the success of our
actions in SEQO?
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The problem

Consent mode doesn’t solve it.

[GA4] Behavioral modeling for consent
mode - Analytics Help

[GA4] Behavioral modeling for consent mode

This article is for website or app owners who use a cookie consent banner, consent widget, or another
consent management solution, and who are concerned about missing data from users who opt out.

When you implement a consent banner for your website or app, Analytics will be missing data
for users who decline consent. Behavioral modeling for consent mode uses machine learning to
model the behavior of users who decline analytics cookies based on the behavior of similar
users who accept analytics cookies. Modeled data allows you to gain useful insights from your
Analytics reports while respecting your users’ privacy.



https://support.google.com/analytics/answer/11161109?hl=en
https://support.google.com/analytics/answer/11161109?hl=en
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Anonymize Tracking Data

\/ Anonymize Visitors' IP addresses

O 1byte(s) - eg. 192.168,100x

[ ¥ byte(s) - e.g. 192.168.000xxx (Recommended)
O 3byte(s) - eg. 1920000000

O Fully mask IP address

P addr

O Yes (Recommended for privacy)
® o

[ Replace User ID with a pseudonym

O Anonymize Order ID

O rorce tracking without cookies

Anonymize the last byte(s) of visitors IP addresses to comply with your local privacy
laws/guidelines. Select "Yes" if you want Matomo not to track fully qualified IP-Addresses.

Note: Geolocation will have approximately the same results with 1 byte anonymized, With
2 bytes or more, Geolocation will be inaccurate,

Plugins such as Geo Location via IP and Provider improve visitor's metadata. By default,
these plugins use the anonymized IP addresses. If you select 'No', then the non-
anonymized full IP address will be used instead, resutting in less privacy but better data
accuracy.

When you enable this option, the User ID will be replaced by a pseudonym to avoid
directly storing and displaying personally identifiable information such as an email address.
In technical terms: given your User ID, Matomo will process the User ID pseudonym using a
salted hash function,

Note: replacing with a pseudonym s not the same as anonymisation. In GDPR terms: the
User ID pseudonym still counts os personal data. The original User ID could still be identified
if certain additional information is available {which only Matomo and your data processor
hos access to).

Because an Order ID can be cross-referenced with another system, typically an ecommerce
shop, the Order ID may count as personal information under the GDPR. When you enable
this option, an Order D will be automatically anonymized so no personal information will
be tracked,

Enabling this option will automatically update matomoyjs, so it contains some additional
code to ensure all trackers won't use cookies. Additionally Matomo will ignore all tracking
cookies on server side.

Cookies will be disabled even when using the consent methods in Matomo tracker and calling
for example the cookie consent methods won't enable cookies.

What is Matomo

Anonymization of collected data

7;9 fo f'e/y ohn 6003/6 to do the came...




FYI

Data storage is on your server too
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Anonymize Tracking Data

\/ Anonymize Visitors' IP addresses

O 1byte(s) - eg. 192.168,100x

[ ¥ byte(s) - e.g. 192.168.000xxx (Recommended)
O 3byte(s) - eg. 1920000000

O Fully mask IP address

ed P addr

fiching visits.
O Yes (Recommended for privacy)
® o

[ Replace User ID with a pseudonym

O Anonymize Order ID

] Force tracking without cookies

Anonymize the last byte(s) of visitors IP addresses to comply with your local privacy
laws/guidelines. Select "Yes" if you want Matomo not to track fully qualified IP-Addresses.

Note: Geolocation will have approximately the same results with 1 byte anonymized, With
2 bytes or more, Geolocation will be inaccurate,

Plugins such as Geo Location via IP and Provider improve visitor's metadata. By default,
these plugins use the anonymized IP addresses. If you select 'No', then the non-
anonymized full IP address will be used instead, resutting in less privacy but better data
accuracy.

When you enable this option, the User ID will be replaced by a pseudonym to avoid
directly storing and displaying personally identifiable information such as an email address.
In technical terms: given your User ID, Matomo will process the User ID pseudonym using a
salted hash function,

Note: replacing with a pseudonym s not the same as anonymisation. In GDPR terms: the
User ID pseudonym still counts s personal data. The original User ID could still be identified
if certain additional information is available {which only Matomo and your data processor
hos access to).

Because an Order ID can be cross-referenced with another system, typically an ecommerce
shop, the Order ID may count as personal information under the GDPR. When you enable
this option, an Order D will be automatically anonymized so no personal information will
be tracked,

Enabling this option will automatically update matomoyjs, so it contains some additional
code to ensure all trackers won't use cookies. Additionally Matomo will ignore all tracking
cookies on server side.

Cookies will be disabled even when using the consent methods in Matomo tracker and calling
for example the cookie consent methods won't enable cookies.

Go cookieless

Force tracking without cookies
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In technical terms: given your User ID, Matomo will process the User ID pseudonym using a
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User ID pseudonym still counts s personal data. The original User ID could still be identified
if certain additional information is available {which only Matomo and your data processor
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Because an Order ID can be cross-referenced with another system, typically an ecommerce
shop, the Order ID may count as personal information under the GDPR. When you enable
this option, an Order ID will be automatically anonymized so no personal information will
be tracked,

Enabling this option will automatically update matomoyjs, so it contains some additional
code to ensure all trackers won't use cookies. Additionally Matomo will ignore all tracking
cookies on server side.

Cookies will be disabled even when using the consent methods in Matomo tracker and calling
for example the cookie consent methods won't enable cookies.

How do | use Matomo Analytics without consent or cookie
banner? FAQ - New to Matomo - Matomo Analytics Platform
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Matomo Tag Manager

Usually not blocked by Ad blockers

>
Not the eaciest thing to work with... Try first party
GIM wordprese plugin.
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@ Preview mode is enabled. Access your website or enter a URL to debug the container now. Disable Preview

If you want to share the preview with someone else, please append mimPreviewMode=nR2Bhto9 or

&mtmPreviewMode=nR2Bhto9 to the URL of your website.
While this mode is enabled, the preview container will be automatically updated when you make a change.

Debug not working? Please check this FAQ.

Manage Tags

A tag is 3 snippet of code which can be executed on your site. Most of the times 3 tag may be used to sither send data to 3 thi
party (for example tracking data) or to embed content from 3 third-party into your website (for example social widgets or
surveys). You can add as many tags as you like and a tag will be executed as soon as the condition of a connected trigger is mé
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donativo v2 HTML
CH - Matomo - Purchase Custom
[ ) oV HTML
CH - Matomo - Purchase Custom

a W HTML

Triggers

Click Doar -

o0 w

CE - EECpurchase -

QL™

CE - purchase -

Last updated

Aug 19, 2024
10:18:28

Aug 16, 2024
17:18:19

Jul 8, 2024
15:08:06

Actior

“

@


https://github.com/mbrucki/gtm-fpm
https://github.com/mbrucki/gtm-fpm

Dashboard  All Websites ~ Tag Manager &

Q sereh » be n o Joe ¥ A
@ Preview mode is enabled. Access your website or enter a URL to debug the container now. Disable Preview
V' Tag Manager
Getting Started m
Manage Containers If you want to share the preview with someone else, please append mimPreviewMode=nR2Bhto9 or
&mtmPreviewMode=nR2Bhto9 to the URL of your website.
V' Default Container While this mode is enabled, the preview container will be automatically updated when you make a change.
Debug not working? Please check this FAQ.
Dashboard
Matomo Tag Manager
Manage Tags
‘ Triggers
A tag is 3 snippet of code which can be executed on your site. Most of the times 3 tag may be used to sither send data to 3 thi
Variables party (for example tracking data) or to embed content from a third — E Social widgets or
U | I b | k d b Ad b I k surveys). You can add as many tags as you like 3l 7~ - ms
sually not blocked by ockers e & 7
© Disable Preview | Best practices _
Name Description for
9 e 1+—Gocookietess
P sl Coce e 2—Anonymize-cata 0
onativo v2 14

7 3—Pentge-werepress 3
Not the eaciest thing to work with... Try firct party l S

GTM wordprese plugin. i Fanager ;
5. Adblock protection
b}
CH - Matomo - Purchase
a W HTML =i 15:08:06 “


https://github.com/mbrucki/gtm-fpm
https://github.com/mbrucki/gtm-fpm

G ABP @@ v Adblock protection

AdBlocker Adblock uBlock Privacy AdGuard 3 5 % users m | ght use a d b | ocC ke rs
Ultimate Plus Origin badger AdBlocker

3m users 45musers  SOmusers  2musers  15m users


http://www.youtube.com/watch?v=f3VlejZ5F7A

© uBlock, — Registador

Separador atual / UNICEF Portugal - Donativos que fazem a diferenca na vida da:v| g 5 (/) @

V. ) 0D &

07:22:47 donativos.unicef.pt image https://donativos.unicef.pt/wp-content/themes/unicef-donate/as...
07:22:47 donativos.unicefpt 3 script https://cdnjs.cloudflare.com/ajax/libs/js-sha256/0.9.0/sha256.min...
07:22:47 googletagmanager_gtm.js:5 << donativos.unicef.pt script https://www.googletagmanager.com/gtm.js?id=GTM-W9DH2MC
07:22:47 ||googletagmanager.com/gtm,j... -- donativos.unicefpt 3 script https://www.googletagmanager.com/gtm.js?id=GTM-W9DH2...
07:22:47 ||googletagmanager.com” -- donativos.unicef.pt script https://www.googletagmanager.com/gtmjs?id=GTM-W9DH2MC
07:22:47 /fbeventsjs donativos.unicef.pt script https://connect.facebook.net/en_US/fbevents.js
donativos.unicef.pt image https://donativos.unicef.pt/wp-content/themes/unicef-donate/as... ®
donativos.unicef.pt image https://donativos.unicef.pt/wp-content/uploads/2020/07/donativ... A o C r 0 t e Ct I 0 n
donativos.unicef.pt image https://donativos.unicef.pt/wp-content/uploads/2020/08/campa...
donativos.unicef.pt image https://donativos.unicef.pt/wp-content/uploads/2020/07/pierre-...
donativos.unicef.pt image https://donativos.unicef.pt/wp-content/uploads/2020/07/unicef-
107:22:47 donativos.unicef.pt g image https://donativos.unicef.pt/wp-content/themes/unicef-donate/as...
07:22:47 donativos.unicef.pt image https://donativos.unicef.pt/wp-content/themes/unicef-donate/as... o .
07:22:47 /matomo/*$from=~github.co.. -- donativos.unicef.pt https://donativos.unicef.pt/matomo/js/container_nR2Bhto9.js724 3 5 /0 u S e rS m Ig h t u S e a d b I OC ke rS
07:22:47 donativos.unicef.pt https://www.unicef.pt/wp-content/plugins/unicef-raisengo/publi...
07:22:47 donativos.unicef.pt 3 https://unicef.pt/wp-content/plugins/unicef-raisengo/public/css,
donativos.unicef.pt https://donativos.unicef.pt/wp-content/cache/breeze-extra/gravat
ars/624ec0e6f0fd4372ab2c9fa51a16c648
donativos.unicef.pt https://donativos.unicef.pt/wp-content/themes/unicef-donate/as...
donativos.unicef.pt hitps://donativos.unicef.pt/wp-content/uploads/2019/10/edit.png
donativos.unicef.pt https://donativos.unicef.pt/wp-content/themes/unicef-donate/as...

07:22:47 /plugins/duracelitomi-google-t... -- donativos.unicef.pt https://donativos.unicef.pt/wp-content/plugins/duracelltomi

How to win againgt Rename the Je File Erom matomo and most ad
SEncies blockers wont be able to block you.

imon F
Matomo Camp

BEANSSBYTES



http://www.youtube.com/watch?v=f3VlejZ5F7A

Actions: Event Categories

EVENT CATEGORY ¥ EVENTS EVENT VALUE
+] formSwitcherClick 12,229 -
[ +! Tag Manager and Analytics blocked 2,508 -
-+ One-Time Donation 1,760 123,759.68
+] Monthly Donation 548 7,845
+! Copied NIF 29 -
+] Donation 12 775
4 >

1-6 of 6

You can frack how many blockers there were




What about results



GAA4 only fires on consented visits vs. Matomo all visits without cookies



GAA4 only fires on consented visits vs. Matomo all visits without cookies

Google
.. Analytics4

Traffic Acquisition: Session's predefined channel grouy

n Source/Midway ~ + Users Active V Sessions

<]

Total

<]

google / organic

S

bing / organic

<]

yahoo / organic

S

duckduckgo / organic

<]

ecosia.org / organic
qwant.com / organic
chatgpt.com / organic
yandex / organic
instagram / organic-social

linkedin / organic-social




GAA4 only fires on consented visits vs. Matomo all visits without cookies

Googl
N Ar?a??tiecs4 & matomo

Traffic Acquisition: Session's predefined channel grouy
Motores de pesquisa

/Midway ~ + Users Active ¥ Sessions

MOTOR DE PESQUISA ¥ VISITAS

Total

8

google / organic Google

S

bing / organic Bing

<]

yahoo / organic Facebook

S

duckduck i
uckduckgo / organic DuckDuckGo

<]

ecosia.org / organic
Yahoo!

qwant.com / organic

Ecosia
chatgpt.com / organic

Google News
yandex / organic

Brave
instagram / organic-social

Yandex
linkedin / organic-social




GAA4 only fires on consented visits vs. Matomo all visits without cookies

Google
ol Analytics4

Traffic Acquisition: Session's predefined channel grouy

Motores de pesquisa

on Source/Midw ¥ Sessions

DE
CONVERSAO
MOTOR DE PESQUISA v VISITAS DE PEDIDOS

Total

8

google / organic Google

S

bing / organic Bing

<]

yahoo / organic Facebook

S

duckduckgo / organic

ecosia.org / organic 7 7 g% mo 7‘8 V/‘C/'tg

DuckDuckGo

<]

Yahoo!

qwant.com / organic l’eyllﬁferet/ F)"UIM -
chatgpt.com / organic

Cearc/l en ?l"" es Google News

Brave

yandex / organic

instagram / organic-social
Yandex
linkedin / organic-social




GAA4 fires with consent mode vs. Matomo all visits without cookies

Goodl
#: matomo




GAA4 fires with consent mode vs. Matomo all visits without cookies

Goodl
#: matomo




GAA4 fires with consent mode vs. Matomo all visits without cookies

Google
.' Analytics4

& matomo

I expect: I expect:

(ece vieite More vicits

Moct convercione

(ece or weird conversione

(ecs or weird conversion value Moct convercion value




Matomo Checklist

O

O
O
O
O
O
O
O
O
O

Install spam protection

Create cookie banner aceptence events

Install datalayer replicator for Matomo datalayer

Purchases tracking (script)

Create a LookerStudio for Matomo and other data
sources

Google Ads Offline conversion

Cookieless tracking e consentless tracking

GTM first party ?

Create segments for easy analysis

Make it unblockable by Adblocks



https://docs.google.com/spreadsheets/d/1wmg2VYOjgxtudRXQTbQF37vby2s0Ar2P5_iR_Wpt-qY/

with Screaming
Frog



The objective

Know how to improve your current content is HCU proof and where to start



The objective

Here’s what you'll get today -

File Edit View Insert Format Data Tools Extensions Help
Q Menus © S & § 100% v~ $ % -0 00 123 Defaul
AH19 v | &
A 4 » AC
1 Address

Screaming Frog - HCU Al Analysis ¥ [0 & Saved toDrive

hitps://bonabebe. pt/cadeirinha-de-bebe-como-colocar-o-bebe/

https://bonabebe pt/carrinho-de-bebe-como-escolher/

https://bonabebe. pt/top10-carrinhos-de-bebe-ultra-compactos-em-2024-e-revie

- v =[10]+

B I R

= A H o H WY @~

AD AE AF AG AH

Total Score GA4 Sessions Oportunity Score Suggestions

Consider adding a section with personal anecdotes or case stud
Add detailed sections on the types of car seats and their specific
7.93% Add an FAQ section to address common questions related to ba

Incorporate real-life testimonials or case studies to provide a dee
Add more detailed information on different types of strollers and
Add more specific data and statistics to support the insights.
Use internal linking to improve the SEO of this content.

1.61% Update the title to be more descriptive, such as "Guia Completo:
Add more unique analysis and insights to differentiate the conter
Add more detailed and structured content, breaking down each ¢
Add more structured headings and subheadings to improve the 1
Incorporate more direct quotes from experts or user reviews to e

45 385

42 78

38 1963

b3




The ObjeCtive Opportunity Seore based on

where your efforts can have a
higher impact 24 cugqestions on how to

improve Your confent according
to Google

Here’s what you'll get today -

Screaming Frog - HCU Al Analysis ¥ [0 & Saved toDrive
File Edit View Insert Format Data Tools Extensions Help

Q Menus © @ & § 100% v $ % 0 09 123 Defaul.. v - \: 10|+ | B I\ S A * H = () Wy B 2
AH19 v | &
A «» AC AD AE AF AH
1 Address Total Score GA4 Sessions Oportunity Score Suggestions
Consider adding’a section with personal anecdotes or case stud
2 Add detailed sections on the types of car seats and their specific
https://bonabebe pt/cadeirinha-de-bebe-como-colocar-o-bebe/ 45 385 7.93% Add an FAQ section to address common questions related to ba

Incorporate real-life testimonials or case studies to provide a dee
Add more detailed information on different types of strollers and

Add more specific data and statistics to support the insights.

Use internal linking to improve the SEO of this content.

1.61% Update the title to be more descriptive, such as "Guia Completo:
Add more unique analysis and insights to differentiate the conter
P Add more detailed and structured content, breaking down each ¢
Add more structured headings and subheadings to improve the 1
https://bonabebe. pt/top10-carrinhos-de-bebe-ultra-compactos-em-2024-e-revie 38 1963 Incorporate more direct quotes from experts or user reviews to e

https://bonabebe pt/carrinho-de-bebe-como-escolher/ 42 78




The objective
Easy to install 294 Sereaming Frog Custom S for your library

Here's what you'll get today &

File View Mode Configuration g = e
@ Crawl Config

Scre@mingfro
Intemall External Security Respon
Y Al o =

Row Address

St ¢ Custom > Custom JavaScript Read more In‘our
> & Spider

' m Run custom JavaScript Snippets on Internal URLs. You will need to enable JavaScript rendering to use this feature.
Content

W@ robots.txt
2 Privacy Note
[# URL Rewriting
‘Custom JavaScript Snippets' may involve sending data to third party services or APIs (i.e. those using ChatGPT). You are responsible for the privacy
&8 ONs of all such data.
L « Before sharing 'Custom JavaScript Snippets' ensure you remove API keys or other sensitive data.
Q Include —
User| System
Exclude
0 E3 arch JavaScript Snippets

@ speed Name Comments Type

ﬁ User-Agent 1. Script for Novelty & Depth of Information Pre... Extraction

H HTTP Header 10. Script for Grammar, Spelling, & Clarity Extraction

W 11. Script for Trustworthiness & Transparency Extraction
#8 Custom
12. Script for Credibility & Authority Extraction

stom Search 13. Script for Expert/Enthusiast Authorship Extraction

Custom Extraction 14. Script for Verifiable Accuracy Extraction

stom Link Positions 15. Script for User Utility Extraction

) ‘ 16. Script for First-hand Expertise Extraction
Custom JavaScript

17. Script for Primary Purpose & Focus Extraction

APl Access 18. Script for Goal Achievement Extraction

:ﬂ Authentication 19. Script for User's Satisfaction Extraction

n Seg 4 2. Script for Comprehensiveness of Topic Cover... Extraction

20. Script for SEO-focused Content Balance Extraction
Q crawl Analysis

21. Script for Topic Relevancy Extraction

22. Script for Content Originality Extraction

23. Script for Comprehensive Answer Extraction

+




This is how Google explained it:

W h a t i S H C U ‘? “Announced in 2022 as the “Helpful Content Update”,
[ J

this was a system designed to better ensure people see
original, helpful content written by people, for people, in

search results, rather than content made primarily to
Hel pr| Content U-pd-a-te gain search engine traffic.



https://www.searchenginejournal.com/hcu-effect-in-google-updates/535959/

Sunday, Sep 17

= (Clicks 6,558



https://www.searchenginejournal.com/hcu-effect-in-google-updates/535959/

This is how Google explained it:

W h a t i S H C U ‘? “Announced in 2022 as the “Helpful Content Update”,
[ J

this was a system designed to better ensure people see
original, helpful content written by people, for people, in

search results, rather than content made primarily to
Hel pr| Content U-pd-a-te gain search engine traffic. In March 2024, it evolved and

became part of our core ranking systems, as our
systems use a variety of signals and systems to present
helpful results to users.”



https://www.searchenginejournal.com/hcu-effect-in-google-updates/535959/

What is HCU?

The guide from Google

Home » Search Central > Documentation Was this helpful? i) cn

Creating helpful, Send feedback
reliable, people-first
content 0 -

Google's automated ranking systems are designed to present
helpful, reliable information that's primarily created to benefit
people, not to gain search engine rankings, in the top Search results.
This page is designed to help creators evaluate if they're producing
such content.

Self-assess your content

Evaluating your own content against these questions can help you
gauge if the content you're making is helpful and reliable. Beyond
asking yourself these questions, consider having others you trust
but who are unaffiliated with your site provide an honest
assessment.

Also consider an audit of the drops you may have experienced.
What pages were most impacted and for what types of searches?
Look closely at these to understand how they're assessed against
some of the questions outlined here.



https://developers.google.com/search/docs/fundamentals/creating-helpful-content

Content and quality questions

Does the content provide original information, reporting,
research, or analysis?

Does the content provide a substantial, complete, or
comprehensive description of the topic?

Does the content provide insightful analysis or interesting
information that is beyond the obvious?

If the content draws on other sources, does it avoid simply
W h t ° I I C U ? copying or rewriting those sources, and instead provide
a I S ° substantial additional value and originality?
Does the main heading or page title provide a descriptive,
helpful summary of the content?

Evaluation with questions

Does the main heading or page title avoid exaggerating or
being shocking in nature?

Is this the sort of page you'd want to bookmark, share with a
friend, or recommend?

Would you expect to see this content in or referenced by a
printed magazine, encyclopedia, or book?

Does the content provide substantial value when compared to
other pages in search results?

Does the content have any spelling or stylistic issues?



https://developers.google.com/search/docs/fundamentals/creating-helpful-content

Content and quality questions

» Does the content provide original information, reporting,
research, or analysis?

Does the content provide a substantial, complete, or
comprehensive description of the topic?

Does the content provide insightful analysis or interesting
information that is beyond the obvious?

If the content draws on other sources, does it avoid simply
W h t ° I I C U ‘? copying or rewriting those sources, and instead provide
a I S ° substantial additional value and originality?
Does the main heading or page title provide a descriptive,
helpful summary of the content?

Evaluation with questions

Does the main heading or page title avoid exaggerating or
being shocking in nature?

Is this the sort of page you'd want to bookmark, share with a
friend, or recommend?

Would you expect to see this content in or referenced by a
printed magazine, encyclopedia, or book?

But what if we couvld do that at ccale?

Does the content provide substantial value when compared to
other pages in search results?

Does the content have any spelling or stylistic issues?



https://developers.google.com/search/docs/fundamentals/creating-helpful-content

Content and quality questions

» Does the content provide original information, reporting,
research, or analysis?

Does the content provide a substantial, complete, or
comprehensive description of the topic?

Does the content provide insightful analysis or interesting
information that is beyond the obvious?

If the content draws on other sources, does it avoid simply
W h t ° I I C U ‘? copying or rewriting those sources, and instead provide
a I S ° substantial additional value and originality?
Does the main heading or page title provide a descriptive,
helpful summary of the content?

Evaluation with questions

Does the main heading or page title avoid exaggerating or
being shocking in nature?

Is this the sort of page you'd want to bookmark, share with a

/ friend, or recommend?

Would you expect to see this content in or referenced by a
printed magazine, encyclopedia, or book?

What if we could know exactly how to improve it!

Does the content provide substantial value when compared to
other pages in search results?

Does the content have any spelling or stylistic issues?



https://developers.google.com/search/docs/fundamentals/creating-helpful-content

We can!



What | did

Adapt to AL check

Adapt to Rubric (ccore)

E Creating helpful, reliable, pe

] V )

printed magazine, encyclopedia, or book?

Does the content provide substantial value when compared to
other pages in search results?

evidence to support its claims?

fare

Does the content explore related topics, offer broader
context, or connect to other areas of knowledge?

e B e e ARk Bd (W%

1. **Novelty & Depth of Information Presentation™

- Does the content present information in a novel or unique way, combining sources or offering an
- 5 - Extremely unique and analytic: Offers a highly fresh perspective or unique analysis.

- 4 - Very unique or analytic: Provides a somewhat novel approach or deeper analysis.

- 3 - Moderately unique or analytic: Somewhat fresh but generally covers well-known perspectives
- 2 - Slightly unique or mostly summary: Minimal unique elements, mainly summarizes existing infc
- 1 - Not unique or very basic: Lacks novelty and provides only superficial analysis.

- 0 - No uniqueness: Purely summarizing facts without any additional analysis.

- Does the content provide a substantial, complete, or comprehensive description of the topic?

- 5 - Extremely thorough: Covers the topic comprehensively, addressing all major aspects.

- 4 - Very thorough: Thoroughly covers most of the topic with minimal gaps.

- 3 - Moderately thorough: Provides a solid understanding of the topic but may omit some details.
- 2 - Basic coverage: Covers key points but lacks depth in many areas.

- 1 - Lacking coverage: Provides minimal information on the topic.

- 0 - Insufficient: Fails to provide sufficient information for a basic understanding.

- Does the content provide insightful analysis or interesting information that is beyond the obvious”
- 5 - Highly insightful: Presents deeply insightful and unique observations.

- 4 - Very insightful: Offers important analysis but might have minor gaps.

- 3 - Moderately insightful: Provides some analysis but also includes basic information.

- 2 - Slightly insightful: Somewhat interesting, but mostly covers obvious points.

- 1 - Not insightful: Provides little to no analysis beyond the obvious.

- 0 - No analysis: Absolutely no deeper insight or analysis.

Q
v | S
A B
1 ORIGINAL Adapted to Al Questions Rubric
2 Content and quality questions
Does the content present information in a novel or unique

3 way, combining sources or offering an uncommon

Does the content provide original information, reporting, perspective? Does the content analyze or interpret

research, or analysis? information, going beyond simply summarizing facts?
4 Does the content provide a substantial, complete, or Does the content provide a substantial, complete, or

comprehensive description of the topic? comprehensive description of the topic?

Does the content provide insightful analysis or interesting Does the content provide insightful analysis or interesting ** . . =
3 information that is beyond the obvious? information that is beyond the obvious? 22" Comprehansiveness bl Toplc Covetage

If the content draws on other sources, does it avoid simply
6 copying or rewriting those sources, and instead provide If quotes or paraphrases are used, does the content

substantial additional value and originality? deepens the analysis of that information?
7 Does the main heading or page title provide a descriptive, Does the main heading or page title provide a descriptive,

helpful summary of the content? helpful summary of the content?
g Does the main heading or page title avoid exaggerating or Does the main heading or page title avoid exaggerating or

being shocking in nature? being shocking in nature? 3. **Insightful Analysis™
9  Isthis the sort of page you'd want to bookmark, share with a Does the content offer practical advice, actionable steps,

friend, or recommend? or solutions to problems related to the topic?
10 Would you expect to see this content in or referenced by a Does the content cite credible sources and provide




Automate it!

File Edit View Insert Format Data Tools Extensions Help
Q Menus © S & § 100% v~ $ % -0 00 123 Defaul
AH19 v | &
A 4 » AC
1 Address

Screaming Frog - HCU Al Analysis ¥ [0 & Saved toDrive

hitps://bonabebe. pt/cadeirinha-de-bebe-como-colocar-o-bebe/

https://bonabebe pt/carrinho-de-bebe-como-escolher/

https://bonabebe. pt/top10-carrinhos-de-bebe-ultra-compactos-em-2024-e-revie

- v |=[10]+

B I R

= A H o H WY @~

AD AE AF AG AH

Total Score GA4 Sessions Oportunity Score Suggestions

Consider adding a section with personal anecdotes or case stud
Add detailed sections on the types of car seats and their specific
7.93% Add an FAQ section to address common questions related to ba

45 385

Incorporate real-life testimonials or case studies to provide a dee
Add more detailed information on different types of strollers and
Add more specific data and statistics to support the insights.
Use internal linking to improve the SEO of this content.

1.61% Update the title to be more descriptive, such as "Guia Completo:
Add more unique analysis and insights to differentiate the conter
Add more detailed and structured content, breaking down each
Add more structured headings and subheadings to improve the 1
Incorporate more direct quotes from experts or user reviews to e

42 78

38 1963

b3
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What you'll nee

Copy of a Google Sheet Checklist

Al API (OpenAl or
Mistral Al) 3 Tools to do this

Screaming Frog




What you'll nee

Copy of a Google Sheet

Al API (OpenAl or
Mistral Al)

Screaming Frog

Checklist

3 Tools to do this

What about costse?
Around 0,50€ per URL with Mistral

239€ per year (or maybe not)



Model

Mistral Large 24 11

Pixtral Large

Mistral Small 3

Mistral Saba

Products Solutions

API| name

mistral-large-latest

pixtral-large-latest

mistral-small-latest

Research Resources Company Try the API

Description Input (/M tokens)

Top-tier reasoning for
high-complexity tasks
and sophisticated
problems.

Vision-capable large
model with frontier
reasoning capabilities

Cost-efficient, fast, and
reliable option for use
cases such as
translation,
summarization, and
sentiment analysis.

serve specific

GPT-45

Largest GPT model designed for
creative tasks and agentic planning,
currently available in a research
preview. | 128k context length

Price
Input:

$75.00 /1M tokens
Cached input:
$37.50 /1M tokens
Output:

$150.00 /1M tokens

Explore detailed pricing 7

GPT models for everyday tasks

GPT-40

High-intelligence model for complex
tasks | 128k context length

Price
Input:
$2.50 /1M tokens

Cached input:
$1.25 /1M tokens

Output:
$10.00 / 1M tokens

GPT-40 mini
Affordable small model for fast,
everyday tasks | 128k context length

Price
Input:

$0150/ 1M tokens
Cached input:
$0.075/ 1M tokens
Output:

$0.600 /1M tokens


https://openai.com/api/pricing/
https://mistral.ai/products/la-plateforme#pricing

Model

Mistral Large 24 11

Pixtral Large

Mistral Small 3

Mistral Saba

Products Solutions

API| name

mistral-large-latest

pixtral-large-latest

mistral-small-latest

Research Resources Company Try the APl Talk to sales

Description Input (/M tokens) Output (/M toK

Top-tier reasoning for
high-complexity tasks
and sophisticated
problems.

Vision-capable large
model with frontier
reasoning capabilities

Cost-efficient, fast, and
reliable option for use
cases such as
translation,
summarization, and
sentiment analysis.

serve specific

GPT-45

Largest GPT model designed for
creative tasks and agentic planning,
currently available in a research
preview. | 128k context length

Price
Input:

$75.00 /1M tokens
Cached input:
$37.50 /1M tokens
Output:

$150.00 /1M tokens

Explore detailed pricing 7

GPT models for everyday tasks

GPT-40

High-intelligence model for complex
tasks | 128k context length

Price
Input:

$2.50 /1M tokens
Cached input:
$1.25/1M tokens
Output:
$10.00/1M tokens

GPT-40 mini
Affordable small model for fast,
everyday tasks | 128k context length

Price

Input:

$0.150/ 1M tokens
Cached input:
$0.075 /1M tokens
Output:

$0.600 / 1M tokens


https://openai.com/api/pricing/
https://mistral.ai/products/la-plateforme#pricing

The step by step



Download the ¢ & Custom JS

https://bit.ly/3QMITBv



https://bit.ly/3QMITBv

Import the Custom JS to ¢4

& Crawl Config

Search..

»

>

& Spider

28 Custom > Custom JavaScript

e o
r’

Read more in our

Run custom JavaScript Snippets on Internal URLs. You will need to enable JavaScript rendering to use this feature.

M content
@ robots.txt

Privacy Note

[’ URL Rewriting )
« 'Custom JavaScript Sn

%" CDNs - Before sharing 'Custon

o Include

0 Exclude

@ Speed

& User-Agent

H HTTP Header

S custom
Custom Search

Custom Extraction

Custom JavaSeript

&7 APl Access

o, ST
a8 Authentication
@ Segments

Q crawl Analysis

User System
3

n Import JavaScript Snippets

Nal

1. Script for Novelty & Depth of Information Pre...

10. Script for Grammar, Spelling, & Clarity

11. Script for Trustworthiness & Transparency
12. Script for Credibility & Authority

13. Script for Expert/Enthusiast Authorship
14. Script for Verifiable Accuracy

_ 15. Script for User Utility

16. Script for First-hand Expertise
17. Script for Primary Purpose & Focus
18. Script for Goal Achievement

19. Script for User's Satisfaction

2. Script for Comprehensiveness of Topic Cover...

20. Script for SEO-focused Content Balance
21. Script for Topic Relevancy

22. Script for Content Originality

23. Script for Comprehensive Answer

+

Comments

Search JavaScript Snippets

Type

Extraction
Extraction
Extraction
Extraction
Extraction
Extraction
Extraction
Extraction
Extraction
Extraction
Extraction
Extraction
Extraction
Extraction
Extraction

Extraction

= Add from Library == Add

Cancel




Edit each Custom JS and add your API key (x24)

@ Custom JavaScript Snippet Editol

Search

>

»

0 Spide
@ conte
'ﬁu robo
@ URL
" cDN
@ inclu
0 Exclu
@ Spee
ﬁ User-
H HTTF
x Custc

Custon

Custon

Custon

Custon
& ApiA
&8 Auth
G Segn

Q Craw

Info

Edit JavaScript Snippet for Extraction or Action

JavaScript Editor - 1. Script for Novelty & Depth of Information Presentation:
const OPENAI_API_KEY

const MISTRAL_API_KEY = 'YOUTR_API_HERE| ;

const userContent document.body.innerText;

const question

const aiRole You are an SEO professional, answer the question with
function chatRequest(apiurl, apiKey, modelName) {
fetch(apiurl, {
method: 'POST',
headers: {
'Authoriza
"Content-Ty

r ${apiKey}",

ation/json",

s

body: JSON.stringify({
"model™: modelName,
"messages": [

"user”,
${aiRole} ${question} ${userContent}

5
"temperature":

b

(response {
(!'response.ok) {
response.text().

b

(text

Extraction i Content Types text/html

just

'Does the content present information in a novel or unique

Error(text)});

Add Snippet to User Library

t

JavaScript Tester

Please begin by entering some
JavaScript.
Enter a URL and then press the Test
button.

JavaScript results will be shown
here for Extraction

Q@ https://

Show Console Log

Cancel

Read more in our

vacy of all such data

& Js

@ Js

& Js

& Js

& Js

@ Js

@ Js

@ Js

@ Js

@ Js

@ Js

N T T A T T

@ Js

== Add from Library

B ® &5 &5 5 5 s & & & &6 6




Activate JS rendering in {0 &

& Spider > Rendering

Y Q Spider
Select the rendering engine used for crawling. Enable JavaScript and render
Crawl as Angular, React and Vue.js. Please note that JavaScript crawling is typicall

Extraction
Limits Rendering | Text Only
v Text Only
0Old AJAX Crawling Scheme

Rendering
Advanced JavaScript
Preferences

» [ content

i@ robots txt

[’ URL Rewriting

5" CDNs

@ include

€ Exclude

@ Speed

& User-Agent




Connect ¢4

@ Crawl Config

e @ APl Access > Google Analytics 4 Read more in our user guide
& URLC REWrUNg

[ .
s CDNs w Date Range Metrics Dimensions Filters General

@ include
Connect to a Google account linked to a Google Analytics 4 account for the crawl. Select the account, property, and

© Exclude data stream to be used to populate data in the Analytics tab.

@ Speed

- Connect to New Account

ﬁ User-Agent
H HTTP Header Sign in with Google

% custom

r Existing Accounts
P

a
%> API Access Account Auto Connect on Start

Google Universal Analytics New Account

Google | Anaiyiics«4, New Account 2

New Account 3
Google Search Console

PageSpeed Insights
Majestic

Ahrefs

Moz

OpenAl

Gemini

I
Ollama Not Connected

Cancel




Select your GA4 account and property

& Crawl Config

Search

>

>

>

£ Spider

[ Content

W robots txt
[Z URL Rewriting
" CDNs

@ Include

© Exclude

@ Speed

& User-Agent
H HTTP Header

3% custom

¥ @ APIAccess

Google Universal Analytics

>

Google Search Console
PageSpeed Insights
Majestic

Ahrefs

Moz

OpenAl

Gemini

Ollama

a8 Authentication

@ API Access > Google Analytics 4

WM DateRange Metrics Dimensions Filters General

Read more in our

Connect to a Google account linked to a Google Analytics 4 account for the crawl. Select the account, property, and data stream to be used to populate data in

the Analytics tab.

X Disconnect

- Select a Data Stream

Account www.diogo.in
Property GA4 Diogo.in

Data Stream All Data Streams

APl Usage
Each GA4 property has a limited number of tokens for Core Reports.
We provide usage stats taken from API results requested this run of the SEO Spider. Learn more

Daily Remaining Unknown

Hourly Remaining Unknown

Connected to Account: New Account 4

Cancel




Paste the URLs you want to crawl

& Untitled - Screaming Frog SEO Spider 21.3 (Licensed)
File View Mode Configuration Bulk Export Reports

Scre’{‘mlng & Upload ¥ X[ P Start

H1 H2 Content Images Canonicals Pagination D

Sitemaps  Visualisations  Crawl Analysis Licence Help

pinternal] External Security Response Codes URL Page Titles N From a File... ]
iy Enter Manually... O Search...

Y Al - =

Row Address Paste t Type Status Code Status

Download XML Sitemap...

& URL List

Manually enter or paste URLs. Each URL must be on its own line and start with http:// or https://

https://www.diogo.in/en/google-sheet-alt-text-ai-generator-for-wordpress/
https://www.diogo.in/en/how-to-back-up-google-analytics-universal-data-for-free-no-bigquery/
https://www.diogo.in/en/how-to-measure-users-that-blocked-google-analytics-and-google-tag-manager-in-a

https://www.diogo.in/en/xpath-for-seo-101-brighton-seo/

Cancel




Relax and let it run...

It takec a bit-..



Copy this Google Sheet and paste the results there

Screaming Frog - HCU Al Analysis  ¥¢ ¢) Saving.. CER e e

File Edit View Insert Format Data Tools Extensions Help

QA o & F 100% v | $ % O 00 123 - -(n]+ B I 5 A : ~
Al v | fx Address
A B c D E F G

1 |Address | content Type Status Code Status 1. Script for N 2. Script for C 3. Script for In ¢
2

https://bonabebe.pt/cadeirinha-de-bebe-co text/html; chars 200 1 - Consider ac 2 - Add detailec 2 - Add an FAC (
3

https://bonabebe.pt/carrinho-de-bebe-com: text/html; chars 200 1 - Incorporate 2 - Add more d 2 - Add more s *
4

https:/bonabebe.pt/top10-carrinhos-de-be text/html; chars 200 2 - Add more u 3 - Add more d 2 - Add more s 2
5
6
7
8
9
10
1
12
13
14
15
16

5 = CJS - Report ~ <

https://docs.google.com/spreadsheets/d/103Eq2ul_Dbb9CSaSgTMfRNFclgl MVsGncQ-7DyK8/co


https://docs.google.com/spreadsheets/d/1o3Eq2uI_Dbb9CSaSgTMfRNFcIgIpypMVsGncQ-7DyK8/copy

Next steps

e New questions for Al
o Does the intent in the content of
the article matches the title of the
article evaluate it 1 to 10
What could be a search query for

this content to appear on google
and is the content relevant to that
query?

e  Who needs Screaming Frog?




Questions?



https://linkedin.com/in/dasilvadiogo/

